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Abstract: iThe iMarathi ifilm iindustry iproduces iclose ito i120 imovies iper iyear. iThese iinclude ithe 

iexcitement ikind ilike iLai iBhaari iand iTimepass, iand ithe ioffbeat, isuch ias iFandry, iTingya iand iCourt. iOf 

ithese, inot imore ithan ia idozen iactually ireach iaudiences ifrom ithis ilot, imaybe itwo ior ithree iare ioffbeat, 

iquality ifilms. iThese iare ithe iones ithat iget italked iabout ifor ievery iCourt iand iFandry.There iare iseveral 

ithat igo iunnoticed ior ithey iwin iawards, ibut ican't idraw iaudiences idue ito iinadequate imarketing ibudgets. 

Marathi icinema iis ion ia iroll iwith ithe ifilms igetting iincreasingly ibigger iand ibetter. iBig istudios iare 

ipumping iin imore imoney, inew iawards iare ibeing ilaunched iand ieven iBollywood istars iare ieyeing ithe 

iindustry iwith irenewed iinterest. 

This ipaper ihighlights ithe ivarious iaspects iof iMarathi iCinema iwith irespect ito iits i inature, ibudget, iits 

imarketability, isources iof ifinance, i iwhether iit iis ifrom iprivate ifilm ihouses ior igovernment iloan ior i 

isubsidy ithereon.Further iit ialso ifocuses ion ithe i iimpact iof inon iavailability iof istructured ifinancial 

ischemes ifor iproduction iand imarketing ito iextend ihelp ito ithe iproducers iof iMarathi icinema. 

Keywords: iMarathi, iCinema, ifinance, iprivate ifinancer, istudios, iproduction ihouses, igovernment 

isubsidy. 
 

 

Introduction: 

The iMarathi ifilm iindustry iproduces iclose ito i120 imovies ievery i iyear. iThese iinclude ithe iexcitement 

ikind ilike iLai iBhaari iand iTimepass, iand ithe ioffbeat, isuch ias iFandry, iTingya iand ithe ijust-released 

iCourt. iOf ithese, inot imore ithan ia idozen iactually ireach iaudiences. iFrom ithis ilot, imaybe itwo ior 

ithree iare ioffbeat, iquality ifilms. iThese iare ithe iones ithat iget italked iabout.There iare iseveral ithat igo 

iunnoticed,or ithey iwin iawards, ibut ican't idraw iaudiences idue ito iinsufficient imarketing ibudgets. 

iFinancial isupport iis irelatively ieasier ito iget ifor imiddle iof-the-road ifilms ilike iCoffee iAni iBarach 

iKahi.For ithe imore iserious, idarker isubjects iproduction ihouses iare ihesitant ito ifinance. iThe 

ibudget itends ito ibe ia isafe ione iof iRs i1.5 ito i2 icrore, iso ithat ithe ireturns iare iassured. iSome ifilms 

irequires ia ilarger ibudget ithat iproducers iwere iunwilling ito iprovide. iSome iof ithe iproducers ihave ito 

isell itheir iagricultural iLand ilike iBhaurao iNanasaheb iKarhade, iat ithe iage iof i30,was iwell iaware iof 

ithe ichallenges. i 
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Earlier ia ifarmer iin iAhmednagar's iGawadewadi iand ithen ia icommunications istudent iin iPune, ihe 

isold ihis ifive-acre iplot iof iland iback ihome ito ifinance ihis ifilm. 

Marathi icinema iis ion ia iroll iwith ithe ifilms igetting iincreasingly ibigger iand ibetter. iBig istudios iare 

ipumping iin imore imoney, inew iawards iare ibeing ilaunched iand ieven iBollywood istars iare ieyeing 

ithe iindustry iwith irenewed iinterest. iBig iaspirations iseem ito ibe isynonymous iwith ithe iMarathi ifilm 

iindustry itoo. 

OBJECTIVES iOF iTHE iSTUDY 

1. The iprimary igoal iof ithis istudy iis ito iexamine ithe idifficulties iof iMarathi iCinema ito isource 

ifinance ifor itheir ifilms. 

2. The isecondary iobjectives iare 

a. To istudy ithe ineed ifor istructured ifinancial iassistance ifrom iBanks ior iState iGovernment ifor ithe 

ipromotion iof iregional ifilms. 

b. To icreate iawareness iamongst ivarious istakeholders iabout ithe ifinancial istruggle iof ithe iregional 

ifilm iproducers. 

LIMITATIONS: 

This iis ia iconceptual istudy. iIt iis isupported imore iby ifacts ithan iby inumerical idata. iThe istudy iis 

ifurther ilimited ito ithe idiscussion iof ithe ineed iof iprivate iand ipublic ifinancial isupport isystem ifor ithe 

iregional icinema. i 

HYPOTHESIS 

The iregional icinema ican iproduce ifantastic iresults iif istrectured ifinancial isupport iis iprovided ito 

ithem ifrom ivarious iprivate iCinema iHouses, iBanks iand iState iGovernment iat iaffordable irate iof 

iinterest. 

METHODOLOGY 

This istudy iis ibased ion isecondary idata’s. iThe iinformation ihas ibeen icollected ifrom ibooks, 

ijournals, imagazines, inewspaper iand iwebsites. 

Statement iand iSignificance 

There iis iacute ishortage iof ifinance iand ifinancial iassistance ito ithe iregional ifilms iespecially iin 

iMarathi. iThis ican ibe iwell iexplained ifrom ithe ifollowing icase istudies i:- 
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1. Raja iHarishchandra i: iAfter istay iin iLondon, iMr. iDadasaheb iPhalke icame ito iIndia ion 

i1.04.1912, iwith ithe iidea iand itechnology iwith iWilliamson iCamera ifor imaking ifeature ifilm. 

iMany iof ithe ifinancers irejected ihis iidea iof imaking iregional ifilm iwith ian iadvice iof igiving 

isecond ithought ito ihis iventure. iAfter ifirst itest ishort iof ihis ifilm, ione iof ithe ifinancer iagreed 

ito ifinance iagainst isecurity. iThe iwife iof iMr. iPhalke ioffered ithe isecurity iof iher iornaments 

ifor ithe iloan. iThis ihas igiven irise ito ithis ilegend iwhich iis iquoted ieven itoday iin ifilm iindustry 

icircles. i i 

2. KHWADA i: iOne iof ithe iMarathi ifilm iproducer ihad iapproached iclose ito i40 iproducers ifor 

ihis ifilm i“Khwada”, iwhich iis iabout ia ishepherd ifamily ithat imoves ito ithe icity i. iNo ione 

ihelped. iBut ione iof ithe ifriend iKarhade's ifamily istood ifirm ibehind ihim, iand ithe ifilm, imade 

ion ia ibudget iof iRs i2 icrore.This ifilm isnapped iup itwo iNational iAwards. i 

2. i iDahavi iFa iand iAstu i:-Directors iSunil iSukhtankar iand iSumitra iBhave, imakers iof icritically 

iacclaimed ifilms ilike iDahavi iFa iand iAstu, ihad iapproached iproduction ihouses ifor ifive 

iprojects. iIt's ialways ibeen ithe isame icase, isays iSukhtankar. iThe iartistic icommittee ihas 

irefused ito ifinance iand ithey iare imoved ito itears. iWith idifficulties ithe ifilm iwas iready iand 

ithereafter iit ireached ithe imarketing idepartment, iagain ithings icome ito ia igrinding ihalt. 

APPROACH iOF iPRIVATE iFINANCERS: 

1. There iare imany iprivate ifinancers iin ithe iindustry. iBut ithe ifirst ithing ithe icompanies ithink iis 

ibusiness. iBut iif ithe ifinance iis inot imade iavailable i, ithe ifilm iwould inever ibeen imade. iMr. 

iNikhil iSane, iBusiness iHead iat iZee's iEssel iVision, ia ileading iproducer iand idistributor iof 

iMarathi ifilms, ifeels iit's iunfair ito igeneralize ithe irules iof ifinancing ifilms. iHow imuch 

isupport ia iproduction ihouse igives iits ifilmmakers iand ibelieves iin ithe iproject, idepends ion 

ithe istability iof ithe iproducing icompany. 

2. There iare ino ienough ifinancers. iThe iwell iknown ifinancer iEverest ientertainment ifinances i2 

i-3 ifilms iper iyear. iThere iare iabout ithree imain iplayers iwho ihas ia icapacity ito ifinance i iabout 

i2 ior i3 ifilms iin ia iyear. iThe iMarathi iregional icinema i idon't ihave ithe ibandwidth ito itake ion 

imore. 

3. Marathi icinema iis ion ia iroll iwith ithe ifilms igetting iincreasingly ibigger iand ibetter. iBig 

istudios ihave inow istarted i ipumping iin imore imoney, inew iawards iare ibeing ilaunched iand 
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ieven iBollywood istars iare ieyeing ithe iindustry iwith irenewed iinterest. iBig iaspirations iseem 

ito ibe isynonymous iwith ithe iMarathi ifilm iindustry itoo. 

The ifilms iare igetting ibigger iand ibetter. iAt ithe i65th iNational iFilm iAwards iannounced irecently, 

iMarathi ifilm iDhappa iwon ithe iaward ifor iBest iFeature iFilm ion iNational iIntegration. iAlso, iof ithe 

i26 ifilms iscreened iunder ithe iIndian iPanorama isection ilast iyear iat ithe iInternational iFilm iFestival iof 

iIndia, iseven iwere iMarathi. iGreat icinema iis ibeing iproduced iand ipeople iare iappreciating iwhat’s ion 

ioffer. iRegional icinema iis ino ilonger iconfined ito ia iregion. 

Till iabout ia idecade iago, ithe iMarathi ifilm iindustry istruggled ito iproduce ieven i20 ifilms ia iyear. 

iToday, iit ireleases iclose ito i125 ifilms. iAnd imany iof ithese iare imega ihits. iSome ieven istar ibig 

iBollywood iactors iand imake imega ibucks iin ithe ioverseas imarket. iApplause ifor iMarathi icinema 

iisn’t isomething inew. iAfter iall, iIndia’s ifirst ifull-length ifeature ifilm iwas ia iMarathi ifilm—Raja 

iHarishchandra—directed iby iDadasahab iPhalke. iThe i1960s iand i70s iwas ithe igolden iperiod, ibut 

ithen icame ia iperiod iof idecline, iwhich istarted iin ithe ilate i80s iand icontinued itill ithe iearly i2000s idue 

ito ipoor iscripts, ilack iof ifunding iand ia idirect ithreat ifrom iBollywood, ias iMarathi icinema iwas 

icompeting iin ithe isame iHindi-medium idomain. 

SUCCESS iSTORIES i 

Industry iinsiders ibelieve ithat ithe isecret iof ithis isuccess ilies iin iMarathi icinema’s istrong iscripts, 

igreat iactors iand irelatively ismall ibudgets ias icompared ito ithe ibig ibrother, iBollywood. iMarathi 

ifilms iare ialso iknown ifor itheir iminimalistic iapproach. iUnlike ithe iHindi ior isouth iIndian ifilm 

iindustry, ithey iare itill idate inot istar-driven. iHere iscript iis ithe ihero. iOne iof isuch ifilm iAapla iManus, 

iwhich iclocked iin i`20 icrore iin ithe ifirst i50 idays iof iits irelease ithis iyear. iSome iof ithe imega ifilm 

isuccess istories iare ias ifollows:- 

SAIRAT 

This ifilm iwas imade iwith ia ibudget iof iRs i4 icrore iand iwent ion ito ibecome ithe ihighest-grossing 

iMarathi ifilm itill idate, iwith ibox-office icollections iof iclose ito iRs i110 icrore. iMany iin ithe iindustry 

iterm iSairat ias ithe iturning ipoint ifor iMarathi icinema, ione iwhich ireposed ifaith iin idistributors ithat 

iregional icinema, itoo, ican iaspire ifor ithe iRs i100-crore iclub. iSairat idirector iNagraj iManjule, iwhose 

iearlier ifilm iFandry i(2013) ihad iwon ithe iNational iAward ifor iBest iChild iArtiste iand iwas ialso 
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iselected ifor ithe iAbu iDhabi iFilm iFestival iand iLondon iFilm iFestival. iAfter iSairat, imore idoors 

iopened iup ifor ihim iin iterms iof iavailability ifinance. 

Lai iBhaari 

One iof ithe ibiggest isuccess istories, iis ithat iof iRiteish iDeshmukh, iwho iis icontinuing ito iproduce iand 

istar iin iMarathi ifilms iafter ithe isuccess iof iLai iBhaari. iCinematographer-director iMahesh iLimaye 

ibelieves ithat ithe inew ibreed iof iactors iand iproducers ifrom iBollywood iwill ifurther ihelp iin itaking 

iMarathi icinema ito iuncharted iterritories. iA iBollywood iname iattached ito ia iMarathi ifilm igarners 

imore ieyeballs. iIt icreates ithe iright ikind iof ibuzz ito iget imore iaudience iinto ithe itheatre. iThis ifilm 

iwon ithe iNational iAward iunder ithe iSpecial iJury iAward icategory iin i2014. 

Ringan i: 

Mrs. iVidhi iKasliwal, ifounder, iLandmarc iFilms, iproduced iRingan, iin i2017. iIt iwas ia i iNational 

iAward-winning itale iof ia ifather iand ison’s ipursuit iof ilove iand ihappiness. iThe itrend iset iby ithis ifilm 

ithat ithe ibigger inames iare itaking iin ithe iMarathi ispace iis ihelping iregional ifilms ito i ispread itheir i 

iwork ito ia ilarger iand imore idiverse inumber iof ipeople. 

Other iSuccess istories 

A inew igeneration iof iMarathi ifilmmakers ihave ibeen iexploring iunusual iand ihard-hitting isubjects 

ithrough ifilms ilike iFandry, ian iexploration iof ithe icaste isystem, iand iDombivali iFast i(2005), ia 

irealistic itake ion ia icommon iman’s ifight iagainst ithe isystem. iThen ithere iwas ithe icritically-

acclaimed iKilla. iThe i2014 imovie iwas ia icoming-of-age istory iof ian i11-year-old iboy, istruggling ito 

icope iwith ihis ifather’s ideath, iwhile itrying ito imake ifriends iin ian iunfamiliar iplace iafter ihis imother 

igets itransferred. iFurther iGulabjaam, ion ithe iother ihand, iis ithe istory iof ia iman iwho itravels ito iPune, 

iwhere ia ishort-tempered iwoman iteaches ihim ihow ito icook.There iare imany imore isuccess istories. 

NEED iFOR iFINANCE: 

New ifilmmakers iand iproducers iare ialso ibringing iwith ithem ibig ibudgets iand iextensive imarketing 

icampaigns. iAnd itheir ifilms, iwhich iare itargeted iat imillennials, iare ibeing ishot iin iforeign ilocations 

isuch ias iLondon, iDubai, iMalaysia, iBangkok, iMauritius, ietc. iEarlier, ithe ibudgets iwere iunder iRs i1 

icrore iwherein itop iMarathi iactors icharge ianywhere ibetween iRs i25 iand iRs i40 ilakh, iand ithe irest iof 

ithe imovie icould ibe iwrapped iup iin ian iequal iamount. iBut itoday, ia iMarathi imovie iwith idecent 
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iproduction ivalues iwill icost ianywhere ibetween iRs i1 iand iRs i1.5 icrore, iand ithe isame iamount iwill ibe 

irequired ifor ithe ifilm’s imarketing iand ipublicity. 

Not ijust ibudgets, ithe ireturns iare iexpanding itoo. iTake, ifor iinstance, iLai iBhaari i(2014). iProduced 

iby iactor iRiteish iDeshmukh, iit iwas imade iwith ia iwhooping ibudget iof iRs i7 icrore. iA isignificant ipart 

iof ithe ifilm iwas ishot iin iDubai. iStarring iDeshmukh ihimself, iLai iBhaari iwas ian iaction ifilm ithat 

iearned ibox-office icollections iupwards iof iRs i40 icrore, ia igreat ifeat, iconsidering ithat imost ishows 

irun iin isingle-screen itheatres iwhere iticket iprices iare ibetween iRs i40 iand iRs i125. iAnother ifilm, 

iTimepass i(2014), ienjoyed ia iRs i5-crore iopening iweekend, ia ifirst ifor iMarathi icinema iat ithat itime. 

iMade iwith ia ibudget iof iRs i2 icrore, iit iwent ion ito ido ibusiness iof iRs i33 icrore. iIt iwas iso isuccessful 

ithat ieven ia isequel iwas imade, iwhich ialso iwas ia iroaring isuccess. 

Looing iat ithe isuccess istores, ithere iis iimmediate ineed ito icome iout iwith ithe istructured ifinancial 

ischemes iform ithe ibanking iand ifinancing icompanies ialong iwith ithe isubsidies ifrom ithe 

igovernment. 

Government iInitiatives: 

What ihas ialso ihelped ithe icause iof iMarathi icinema iis ithe istate igovernment’s isubsidy iplan, iwhich 

ihas ibeen iin ieffect ifor ithe ipast ifew iyears. iUnder ithis, ia iMarathi ifilm iis ientitled ito ireceive iRs i40 

ilakh ias isubsidy, iprovided iit istays itrue ito iits iregional iidentity. iMoreover, iall iMarathi ifilms iare itax-

free iin iMaharashtra. i 

Besides ideclaring ifilms itax-free iand ioffering iRs i15,00,000 i(approximately iUS i$32,000) ito ithose 

iwho ihave iproduced ithree ifilms, iit ihas idone ilittle ito isave ithe iindustry. i 

CONCLUSION 

Clearly, iMarathi icinema iis ion ia irevival imode. i“The ipast ifour-five iyears ican ibe icalled ithe iera iof  

irebirth iof iMarathi icinema. iStrong iscripts, inew-age ifilmmakers, ibig istudios ibacking iprojects ihave 

iall ihelped iin ithe irevival. iMany ismall-budget ifilms ifall iflat, ior ithey iare iout iof imultiplexes iwithin ia 

iweek, ias ithere iis ino ipromotion ior ilack iof imarketing istrategies. 

There iare imany imore isuccess istories iin iMarathi iregional ifilm iindustry ibut iat ithe iback iend iof iall 

ithese isuccess istories ithere iare ifinancial icrises, ilack iof ifinancial isupport ifrom ithe iproduction 

ihouses, ibanks iand igovernment iagencies. iThe idirectors ihave istrived ihard ifor ifinancing itheir ifilms 

ior iarranging ifinance ifor itheir ifilms, irather iall ithe ipersonal iassets iof isome iof ithe idirectors iand itheir 
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ifamilies iare itaken iat istake. iSome ihave ito imortgage itheir iornaments, isell itheir iagricultural iland ior 

ieven itheir iresidential ihouse ito ifinance itheir ifilms. i iThis ievolves ilifetime irisk iand ibad ipatches iin 

ithe ihistory iof iregional icinema. iLooking iat ithis iscenario, ithere iis iurgent ineed ifor istructured 

ifinancial ischemes ifrom iGovernment, ifinancial iinstitutions, ibanks iand iproduction ihouses ito istand 

itall iwith ithe iproducers ior idirectors iand ipromote ithe iregional ifilms iat ilocal, inational iand ieven 

iinternational ilevel. i 
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