
51 VEETHIKA-AniiInternational iInterdisciplinaryiiResearchiiJournal©2015iQTanalytics 

 iiiii iiiii iiiiiE-ISSN: i2454-342x 

 

Challenges iFaced iby iRegional iIndian iCinema: iA iStudy iin icontext iof 

iMarathi iCinema 

 
Sangita iGirish iNaik

1
 i● iAnkita iMalpani

2
 

1
Achievers iCollege iof iCommerce iand iManagement, iKalyan 

2
 iB. iK. iBirla iCollege iof iArts, iScience iand iCommerce, iKalyan i i 

 

Email iId: inaik.g.sangita@rediffmail.com i 
 

Abstract: iIndia iis ia ihub iknown ifor ifilms iand iits itremendous iinfluence ion ipeople.Countries iother ithan 

iIndia iwith ia ihuge ifan ifollowing ifor ia igalaxy iof iIndian iactors iand idirectors iare icurrently ion ithe irise. iIndia 

ibeing ia icountry iof idiversity iin ievery isphere iof ilife ihas iits ishare iof idiversity iin icinemas itoo. iBe iit 

iLanguage, iState, iCulture, iBelief, iActors, iTechnique, iThemes, iTaste iand iAttitude, iwe iare iobliged ito iallow 

ia idiversity iof ithought-provoking isubjects, iviews, iopinions idepending iupon ithe ilanguage iand ithe iregion iof 

ithe icountry ithe ifilm iis imade. i 

Regional ifilms imake ia igreat iimpact ion ipeople iof ithe isame icommunity iand ithe iregion ias ia iwhole. iPeople iat 

ilarge isupport itheir iown iregional ifilm iindustry iand ifind iit ieasy ito iget iconnected iwith ithe iactors, ithemes 

iand itheir iculture. iFilms iin ivarious iIndian iLanguages ilike iKannada, iTamil, iTelugu, iMalayalam, iPunjabi, 

iMarathi, iHindi iand iBengali iare imade iregionally,in itheir iown ifilm iindustry.One iof ithe ipopular iregional 

ifilm iindustries iin iIndia iis iThe iHindi/Urdu ifilm iindustrythat iis ibased iin iMumbai, iformerly iBombay iknown 

ias i“Bollywood”. iSimilar ineologisms ihave ibeen icoined iso ias ito iidentify ithe ifilms iregion iwise ilike 

iTollywood, iKollywood ithat iidentifies iwith ithe ilanguage iof ithe ifilm ilike iTelugu ifilms iand iKannada ifilms. 

iUndoubtedly, ithe iimpact iof ithe iregional iCinema iis itremendous ion iour ipsychology ias iwe inot ionly iget 

iconnected iwith ithe iroots ibut ialso iare icomfortable iwhen iit icomes ito iunderstanding ithe icore iof ithe isubject 

imatter iin ithe ifilm.It iis ia ifact ithat imessage iconveyed iin iour iown ilanguage iis imore iimpressive iand iwide 

ispread iand iholds ithe imass ias ione iunit! 

However, iBollywood iindustry iis iseen ito ihave icaught ithe ibull‟s ieye imaking ithe ilargest inumber iof ifilms ihit 

ithe ibox ioffice irecords. iNational iLanguage iHindi ihas ioutnumbered iregional ilanguage ispeakers iof iother 

iIndian ilanguages. i iInspite iof ibeing iwell iestablished iin iregional ilanguage ifilms, iactors, iproducers, iwriters, 

idirectors, isingers, ichoreographers iend iup iventuring iin iBollywood. iIt ihas ialso ibeen inoted ithat ithere iis ia 

isteep idecrease iin inumber iof iviewers ifor iregional ilanguage ifilms. i 

This ipaper iis ian iattempt ito ifind ithe iroot-cause iof iproblems ihighlighting ithechallenges ifaced iby iRegional 

iIndian iCinema. iA iStudy iin icontext iof iMarathi iCinema iin ia ifive-year ispan ifrom i2013 ito i2018 iis imade ifor 

ithorough iunderstanding iof ithe iroot icause iof ithe ichallenges ifaced iby iRegional iIndian iCinema 
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Introduction 

Film iIndustry iis ione iof ithe ibest-known iand iwidely iappreciated iattractions iof iIndia. iIndian ifilm 

iindustry iis ithe ioldest iand ilargest iin ithe iworld iwith iover i1000 imovies ireleased iannually. iIndian 
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icinemais ia igalaxy iof ifilms iproduced iacross iIndia ithat iincludes icinematic iculture iof ievery istate ito 

icater ito iits iregional iaudience.India ibeing ia idiversified icountry,regional icinemais iequally 

iimportant ito ireach ito iits icore. i 

Speaking iof iMarathi ilanguage ione icannot ideny ithe ifact ithat iMarathi irepresents ia iunique icultural 

iperspective. iRegional iculture iand icraving ito isee-hear ia ifilm iin ione‟s iown ilanguage igave ibirth ito 

ithe iregional ifilm iindustry iand iMarathi ifilm ialike. iMarathi iCinema irefers ito ifilms iproduced iin 

iMarathi ilanguage iin iMaharashtra. i iIt iin iitself iis ias iold ias iIndian iCinema. i 

Review iof iLiterature 

India iToday i(12
th

 iApril, i2015) iinan iarticle ititled i„Marathi iCinema iand iits iStruggle ifor iSuccess‟, 

ireports ithat iMultiplex iowners ifocus imore ion iBollywood icinema. iIt iis inot ionly imovie ithat 

igenerates irevenue ibut ialso ithe ipopcorn iand iother irefreshments ihelp imultiplex iowners iproduce 

ihuge iprofit. iBusiness iStandard i(19 iMarch, i2019) inotes ithat iDistribution iChallenges imakes iit 

iharder ifor iregional icinemas. iState ipolicies ihinder ithe idistribution iof iregional ifilms iincluding 

iMarathi. iThis ilacks ithe iinvestment iin ifilms ito imaintain ithe iquality. i i 

Objectives 

Objectives ireflect ithe icause-effect iidentified iin ithe iproblem. iThe imain iaim iis ito iunderstand ithe 

idifficulties ifaced iby iMarathi ifilms iin iterms iof ieconomic, isocial, itechnical iand ioverallto imake ia 

imark ias ia iRegional iIndian iCinema. 

Challenges iin iMarathi iCinema: iEconomic iChallenges 

1. Proximity ito iBollywood i 

Survival iof iMarathi ifilm iindustry ibased iin iMumbai ihas iitsset iof ichallenges.The ifact ithat 

iBollywood iis ibased iin iMumbai iis iin iitself ia ichallenge ifor iMarathi icinema. iCompetition iagainst 

iBollywood ifor iresources imakes iit iarduous ifor iMarathi ifilm iindustry. iFact ithat iMumbai iis ithe 

icenter ifor iboth iindustries ihas ian iadverse ieffect ion ithe iMarathi ifilm iindustry.It ihas ito iexperience 

ithe iBollywood ihangover. 

2. Producers iare iFirst iTimers i 

Major iweakness iof iMarathi ifilm iindustry iis ithe isituation iwhere imost iof ithe iproducers iare 

ifirst itimers. iIrony iis ithat ibuilders, ijewelers iwho ihave iblack imoney iand ino iplace ito ihide iis 

iproducing ifilms. iThey iinvest ia ihuge iamount, iincur ilosses iandvanish. iThus ithe ibureaucrats, ipeople 
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iwith iblack imoney ienter ifilm iindustry iand iinvest iespecially iin ismall ibudget ifilms. iProducing 

iRegional icinemas ifit ithe ibill. iMoreover ithey icome iwith ia idream iof imaking iname iand ifame iin ithe 

isociety. iHand iin ihand ithey ifocus ion iconverting itheir iblack imoney iinto iwhite imoney. iGlamour, 

ireputation, isubsidies ifrom ithe igovernment ietc. itoo ikeeps ithem iengaged ifor isome itime i.They iquit 

iafter ia ishort ispan icreating ia ivacuum idue ito ithe iabsence iof iconsistency iand ilack iof iexperience iin 

ithe ichosen ifield. i 

3. Box iOffice iSales 

The isuccess ior ifailure iof iany iindustry idepends ion iits icapacity ito igrow iand isustain iin iitself. 

iSince iMarathi ifilms icommercial isuccess iis imostly ibased ion ithe ibox ioffice irevenue icollections, 

ithey ibecome ieasy ito ifleece iin icase ithe imovie idoes inot ido iwell iat ithe itheatre. iEg: iNatsamrat iand 

iMohar iwere ireleased ion ithe isame idate: i1
st

 iJanuary, i2016.Natsamrat, ia ifilm iwith ibudget iof i7 

icrore, ihit ithe ibox ioffice imarking ithe irecord iof iRs. i50 icroresand iMohar itasted ialtogether ia i 

idifferent ipalate iat ibox ioffice. i 

4.  Dominance iof iBollywood i 

  Bollywood ihas ia inegative iimpact ion iMarathi imovies iwhen iit icomes ito irelease iof ithe ifilms. i 

iIt ihas ito icompete iwith iHindi ifilm ireleases idue ito imassive iHindi ifilm ipromotion. iAvailability iof 

iscreen ibecomes ia iproblem isince imajor iprime ilocations iare ibooked ifor iHindi ifilms. i iAs ia iresult, 

iMarathi ifilms iare ileft iwith ivenues iwhich iare inot icommercially iviable. iThis ileads ito ihuge ilosses 

ifor ithe iproducers. iThey ifind iit idifficult ito irecover itheir iinvestment imade. 

Social iChallenges 

1. Fails ito irelate iwith iIndian iDiaspora iexcluding iMarathi ipeople 

Major iweakness iof iMarathi ifilm iindustry iis iits iregional icharacter iwhich imakes iit idifficult 

ifor ithe inon-Marathi ipeople ito iunderstand. iThere ican ibe icritical iacclaim ifor ithe ifilm ibut ithere 

icannot ibe ia imassive iappreciation iin iterms iof icommercial igains iif ithe ilanguage iis inot iunderstood. 

iThe ioverseas imarket iwhich ihas ilots iof ipotential iis itherefore icompletely iuntapped ifor iMarathi 

ifilms. i i 

2.  Stereotype iPortrayal i 

Marathi ifilm iindustrycurrently ifalls iin ithe iRural iFilm iMaking icategory ipertaining ito ithe 

ifact ithat imostof ithe ithemes iare irelated ito ivillage ilife ireferring ito iPatils iand iSubedars. iThe ifolk 
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iculture iof iMaharashtra, iLavani iand iTamasha idrew ithe iattention iof ithe ifilm icritics iand iexperts ito 

icategorize iMarathi ifilms iinto irural ifilm imaking. i 

3. Lack iof iContent 

It iis iseen ithat iMarathi ifilms iare irelated ito iMarathi ispeaking ipeople. iTheme iand ithe ientire 

ifilm irevolve iround ithe iculture, istate, isystem& ibeliefs iof iMarathi ipeople. iWherein iBollywood  

iexperimentsand iexplores iwith ialmost ieverything iin ithe imaking iof icinema. iBe iit icontent, itheme, 

itechnical ipart ior ithe iactors, ithey ireach ihuge imasses. iWhen iit icomes ito iMarathifilms, ithe icontent iis 

iseen ithat isuits ibest ito ia ispecific icrowd ithat ispeaks iMarathi ior iat ithe imost iunderstands iMarathi. 

iFocus iof imost iof ithe ifilms iis ithe istereotype iformula ifor icommercial igains. iThis ihas iled ito iits 

idownfall iin icomparison iwith iBollywood. iFor iexample itake ithe ifilm iTime iPlease, ireleased iin 

i2013 ias ian iexample. iIt iis ia imovie iwith itypical icharacters ilike ia icouple iwith ia ivillain iintruding. i iIt 

ihad ito ifail! iThis ishows ithat iMarathi ifilms ido inot irank iin ihigh iorder ion ithe iscale iof icontent. 

4. Rural i/Urban i 

Most iof ithe iMarathi imovies iare ibased ion irural isubjects. iThis itrend ihas ibeen igoing ifor 

imany iyears iin iMarathi ifilm iindustry. iBut, iwithurbanization, ithere iis ian iurgent ineed ifor iMarathi 

ifilms itoaddress iurbantopics, imatters iof iconcern, iinterest iand itaste. iLack iof iurban iculture ibased 

imovies imakes ithe iurban iaudience ilose iinterest iand ithus ithey imove ito ithe iBollywood iCinema ior 

iother iforms iof ientertainment. i 

Technological iChallenges 

1. VFX iadaptation i 

Marathi ifilms isomehow iare itrying ito ipace iwith iBollywood ifilms iin iterms iof iVFX. iIt iis iin 

i2019, imovies ilike iOnce iMore, ibegan iwith iusingChrome iScreens.Visual ieffect, ithe itechnical ipart, 

igraphics iin iparticular iadds ispice ito ithe itheme iand imakes ithe imovie iappealing. i 

2. Piracy i 

Piracy ihas ibecome ia imajor iproblem ifor iregional ifilm iindustry. iIt iis ithe itheft ithat ileads ito imassive 

idamage iof icommercial iviability iof ithe imovie. iPiracy iliterally ikills ithe ihard iwork iput iby ithe ientire 

iteam iinvolved iin ithe iproduction iprocess. iPiracy iis ion ithe irise imaking ithe iaccess ito iit iveryeasy ion 

iinternet. iThis ileads ito igreat iloss inot ionly ito ithe iproducers ibut ialso ito ithe ientire ifilm iindustry. 
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Other iChallenges 

1. Lucrative ioffers ifrom iBollywood 

Weakness iof iMarathi ifilm iindustry iis iits ibargaining ipower iwith ithe iexhibitors iwho iprefer 

iBollywood ifilms ito iregional icinema. iExhibitors igo ifor ilucrative ioffers ifrom iHindi ifilm iindustry 

isince ithe iresponse ito iBollywood imovies iis imore ithan ithe iregional icinema. iThis ileads ito iproblems 

iof iexhibition ideals ibetween ithe idistributors iand ithe iexhibitors. i i i 

2.  Game iof iLuck 

Marathi ifilms isuffer idue ito ilack iof imarket ianalysis istudy. iThere iis ino iscientific imethodology 

iderived ito ihave ian iassessment iof ithe imarket ior ithe isuccess ipotential iof ithe iproduct. iLack iof 

iauthentic imethodology imakes iit ia igame iof itoss. iRevenue igeneration ibecomes ia imatter iof ifortune 

ithan iany iwell icalculated iplan iof iaction. i 

3.  Time ito iInvestigate 

Market iresearch iis ifundamental ifor isurvival iand igrowth iof iany ibusiness itoday. iAbsence iof imarket 

iresearch iis ia imajor iweakness iof ithe iMarathi ifilm iindustry. iIt iasks ifor iplanned iapproach iduring ithe 

iconceptualization iof ia ifilm ior iduring ithe iinitial iprocess iof ia ifilm. iInterest iof ithe iaudience iis inot 

itaken iin ito iconsideration iusing ia ibuying ibehavior ianalysis. i 

A iThink iTank 

1. Catch ithe iAudience iby itheir ipulse i 

Marathi ifilm iindustry icalls ifor ifocus ion ievent imarketing ias ia imode iof ipromotion. iTheevents iin 

icomparison ito ithe iHindi ifilm iindustry iare ivery iless.It iis itime ito icatch ithe iaudience iby ithe inerve 

ithrough ivarious ipromotional itechniques. iThis iwill imake ithe ifilm ibusiness iappear iglamorous ifor 

ithe iaudience iat ileast ito ithe iOnes iwho itake ithe iglamour iquotient iof ithe ientertainment iindustry 

iseriously. i 

2. Diversity iin iTopics ifor iDiversified iAudience 

Despite ithe ifact ithat iMarathi ifilm iindustry iis ibased iin iMumbai, ithe icapital iof iMaharashtra, iwe 

ifind iit ihas ibeen isidelined iin icomparison iwith ithe imainstream iBollywood. iIf iMarathi imovies ihave 

ito irule ithe ibox ioffice, ithey iwill ihave ito iwear ia icreative ithinking ihat. i 

Conclusions i 
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Shwaas i(2004) ihad ipumped iin ioxygen iin iMarathi ifilm iindustry iwhich iwas iabout ito idie. iWe ihave 

ivery ifew ifilms iin iMarathi ithat ihas igiven ia i„Houseful‟ itag iin itheatres. iConsidering ifive iyears itime 

ifrom i2013 ito i2018, iwe ifind ithat ionly ia ihand ifull iof ifilms imade iit ito ibox ioffice icollection i. i i 

iApproximately i13 iMarathi imovies ipaved itheir iway ito isuccess. iRegional iIndian iCinema ihas ito 

iovercome iall ithe ichallenges itactfully ito iregain iits icharm. 
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